HANNAH DUNSIRN



Hannah Dunsirn

| became an advertising photographer to bring an
elevated narrative to the photography industry. After
nearly a decade working my way up on commercial sets,
I've learned the best shoots are ones where client and

creative values run parallel. W
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Elevate your
creative narrative

You want an You don't have time for ordinary. Having
expert advertising nearly a decade successfully working
photographer who commercial sets, | know how to simulta-
knows creativity neously create the engaging environ-
thrives in a well- ment that captures a subject’s ethos

imagined shoot and manage an enterprise-level budget.
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Images that
inspire action

The most fulfilling part of my work: Watching your eyes light up
when you see your final proofs. Working with agencies, creative
directors, producers and media buyers across the United States,
the creative team and | create assets that stir emotion.









Children’s

When you want to capture children,
in all their wonder, up close, and tie !
it to your brand narrative... call me.
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Corporate

Your brand is unique, and so is your team.
Highlight what makes your organization
strong with a corporate photoshoot.









Create curiously

Appeal to their inner adventurer with
photography that prompts their curiosity.
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